
the added value of livability  

SWA - HGAC 

The Competitive Edge 



HOUSTON 









Not just America… 



Our Region  

is a Global Presence 













Soon? 



A Competitive Region 

 
Walkable Mixed Connected 



But first… 



We must 

PLAN… 



What makes a good 

plan? 





Authentic 





We’ve  

got  

the  

plans 











But must 

stick with 

them 

We’ve  

got  

the  

Plans… 



SOMEWHERE 

ANYWHERE 



Who Sets the Stage? 



MARKET 

+ 

COST 



Role of Sponsor in Implementation 

• Vision 

• Public Support 

• Infrastructure 

• Amenities 

• Coordination 

• Policies 









TRENDS 





















Making it Happen 

• Government Agencies 

• Developers 

• Bankers/Investors 

• Non-Profit Organizations 

• Business Groups 

• Public Awareness 

 



Source: Dan Burden, Walkable Communities, Inc. 



Step 1 



Step 2 



Step 3 



Step 4 


