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INTEGRATE IS AN AWARD-WINNING AGENCY
THAT STAYS TRUE TO TRADITIONAL PUBLIC

RELATIONS ROOTS WHILE INTEGRATING THE
LIMITLESS STRATEGIC POTENTIAL AND POWER
AVAILABLE WITH DIRECT COMMUNICATION VIA

ENGAGING SOCIAL MEDIA, COMMUNITY
PARTNERSHIPS AND CLEVER MARKETING.



LET’S GET STARTED

Understand the
communication trends

of today and adapt

Understand
your audience –
Where are they?

Get familiar with the 
tools and platforms

Create a 
manageable 

strategy 

Measure 
success





KNOW THE TRENDS



COMMUNICATION TRENDS 
• PUSH	VS.	PULL	MENTALITY
• DEMAND	FOR	HYPER	TRANSPARENCY
• CUSTOMERS	EXPECT	TO	BE	HEARD
• LIGHTENING	SPEED	RESPONSE
• DIALOGUE	IS	KEY

• EVERYONE	IS	A	MEMBER	OF	THE	
MEDIA
• COMPETITORS	ALL	HAVE	THE	SAME	
TOOLS	

____



MEET YOUR AUDIENCE



FACEBOOK DEMO



TWITTER DEMO



INSTAGRAM DEMO



LINKEDIN DEMO



PINTEREST DEMO



SNAPCHAT DEMO



BUILDING A USABLE STRATEGY



KNOW THE MARKETPLACE____
• WHO	ARE	THE	COMPETITORS	AND	WHAT	IS	THEIR	ADVANTAGE?

• WHAT	DIFFERENTIATES	YOU	FROM	COMPETITORS?

• WHAT	WORKS	AMONG	THE	AUDIENCE?	



GATHER RESOURCES ____
• WHAT	MULTIMEDIA	DO	WE	ALREADY	HAVE	AVAILABLE	TO	LEVERAGE?

• WHAT	WILL	WE	NEED	TO	CREATE/FIND/OUTSOURCE?

• HOW	MUCH	TIME	CAN	WE	COMMIT	TO	AN	ACTIVE	PRESENCE?	



CONTENT CALENDARS____
• PHOTOS	FROM	THE	OFFICE,	SUCCESSES,	CELEBRATIONS,	ETC.
• VIDEOS	HIGHLIGHTING	PROFESSIONAL	ACTIVITIES
• RELEVANT	NEWS	STORIES,	INDUSTRY	UPDATES	AND	PROFESSIONAL	
ACCOMPLISHMENTS
• COMMENTS	ON	TRENDING	TOPICS,	HOLIDAYS,	ETC.	
• YOUR	ADVICE,	TIPS	AND	PROFESSIONAL	OPINIONS



CONTENT CALENDARS 



DEVELOP AD STRATEGY____
• CONNECT	TO	SPECIFIC	AUDIENCES
• OPPORTUNITY	FOR	A/B	TESTING
• SEND	TARGETED	TRAFFIC	TO	WEBSITE
• GENERATE	LEADS	VIA	FACEBOOK		



CONSTANTLY 
CHANGING! 

WITHOUT	BOOSTING,	
ONLY	2%	OF	YOUR	
AUDIENCE	HAS	THE	
CHANCE	TO	SEE	YOUR	

POST

TARGETING	HAS	NEVER	
BEEN	SO	ACCESSIBLE!	



DETERMINE MEASUREMENT ____
• WHAT	IS	SUCCESS?

• SET	UP	GOOGLE	ANALYTICS,	FACEBOOK	PIXELS,	LANDING	PAGES		TO	TRACK	
TRAFFIC

• UNDERSTAND	FACEBOOK	INSIGHTS	



THANK YOU
FOR YOUR TIME!


