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Recommendations
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Å Stores | Food Processors/Manufacturers | Collectors

- Discussion with Food Waste Collection Companies (and Audience)

- Interactive demonstration



Project Background
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Project Background

ÅAmericans generated 254 million tons of 

municipal solid waste in 2013
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Source: EPA Advancing Sustainable Materials Management: Facts and Figures 2013
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Project Background (cont.)

Å 34 percent of the 254 million tons were recovered1

Å Of the 37 million tons of food scraps generated in 20132, only 

1.82 million tons were recovered, or less than five percent3
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1 254 million tons * 14.6% = 37 million tons. 
2 2.1% * 87 million tons = 1.82 million tons.  1.82 million tons õ37 million tons = 4.94%.
3 EPA has since published the 2014 factsheet: 2014 EPA SMM Factsheet

https://www.epa.gov/sites/production/files/2016-11/documents/2014_smmfactsheet_508.pdf
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1960 ï2014 (source: EPA) 
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ÅFood waste is one of the 
largest components of the 
waste stream

ÅIdentify and analyze the 
challenges, opportunities, 
and solutions to cost 
effective  commercial 
food waste collection

ÅHow can commercial food 
waste diversion be 
implemented?
ïVoluntary

ïCollaborative
Link to report on H-GACôs website: https://www.h-

gac.com/community/recycling/documents/CommercialFoodW
asteCollectionStudy2015.pdf

Purpose of Project
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https://www.h-gac.com/community/recycling/documents/CommercialFoodWasteCollectionStudy2015.pdf


Findings from Prior Report
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Select findings from August 2015 prior report (11 total)
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Section 4 (Prior Study) ï

Select Findings (11 Total in Report)

2. H-GAC area compost processors have significant excess capacity 
to accept additional food waste

3. Some grocery stores and commercial food processors in the 
H-GAC region are currently active in food waste diversion

5. One of the biggest barriers to a more active commercial food 
waste program is the lack of food waste collection companies in 
the H-GAC region (ñchicken or the eggò scenarioò)

ïPremium costs for service

ïRoute density challenges

ïHeavy loads
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The estimated excess capacity and new capacity in the H-GAC 
region should be 85,000 to 95,000 tons per year of food waste
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Section 4 (Prior Study) ï

Select Findings (cont.)

8. Most compost processors are hesitant to accept post-consumer 

food waste due to contamination issues 

9. Many businesses who already participate in a food waste program 

do so because of their dedication to sustainable practices 

10. Successful commercial food waste collection programs require on-

going education 
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Recommendations from Prior Study

Select recommendations from August 2015 prior report (18 total)
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Section 5 (Prior Study) ï

Select Recommendations (18 Total in Report)

1. H-GAC to host future roundtables

ï Identify and map a process to address the short-, mid-, and long-

term recommendations

5. Focus initial food waste diversion efforts on commercial food 

processors, wholesale food distributors, and grocery stores

ï These entities are the largest generators of food waste

ï These facilities generate between 3 ï5 tons of food waste per 

week

6. Pursue food waste on Produce Row

ï NewGen believes there is material that can be diverted for 

consumption and composting from this facility
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Section 5 (Prior Study) 

Select Recommendations (cont.)

8. Follow up with collection companies regarding 

expansion into food waste

11. Begin development of a GIS database of food waste 

generators, collectors and processors in the H-GAC 

planning region 

12. Develop a database to track generators, collectors and 

processors of food waste ïlocation, volumes, 

frequency, etc. 

13



Phase 2: H-GAC and NewGen Efforts
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Phase 2: H-GAC and NewGen Efforts

ÅDevelop a GIS database of food waste 

generators, collectors, and processors in the 

H-GAC planning region

ÅOutreach to entities in database

ÅRoundtable to address key issues concerning 

the generation, collection, and processing of 

food waste in the H-GAC region
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Development of Database & GIS Mapping
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Database and GIS Mapping

ÅCollaborative tool developed by H-GAC

ÅConnects haulers, composters, and 
generators

ÅTool will evolve and expand over time

ÅInitial efforts include:

ï175+ grocery stores (with sale volumes greater 
than $20 million)

ï45+ food processors (with sale volumes greater 
than $20 million)
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Database and GIS Mapping (cont.)
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Database and GIS Mapping (cont.)
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Database and GIS Mapping (cont.)

ÅDemonstration of GIS tool

H-GAC Food Waste Collaboration Tool
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http://h-gac.maps.arcgis.com/apps/webappviewer/index.html?id=01c9b3c0730a4ba9989652ad920a6e80


Outreach to Entities in Database
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Outreach ïStores 

ÅNewGen contacted grocery store chains (via phone and 

email)

ÅInformation is still considered proprietary and is difficult 

to obtain

ÅKroger provided anecdotal information: each store 

department (bakery, produce, etc.) will work with various 

food rescue organizations near the store to divert food 

scraps (activities vary by store location)
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Outreach ïFood Processors/Manufacturers

ÅNewGen contacted 30+ entities (via phone and email)

ÅInformation is still considered proprietary and is difficult 

to obtain

ÅSuccess story:  tortilla factory in Houston ($50-100 

million sale volume) sends their scraps to area ranches 

for animal feed product(s)
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ÅCraft brewery in a dome-
like warehouse located in 
East Downtown Houston

ÅSpent grain (material 
remaining after the 
brewing process) is 
collected by local farmers 
in 55 gallon drums
ïCollected 3 x week

ÅCompost

ÅTilled into fields

ÅUsed for animal feed

Success Story:  8th Wonder Brewery
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8th Wonder Brewery

2202 Dallas Street

Houston, TX 77003

Aaron Corsi, Brewmaster | Co-Founder

832.818.3298

aaron@8thwonderbrew.com

150ς200 drums per week!

mailto:aaron@8thwonderbrew.com
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ÅThird party management 

company for waste and 

recycling services

Å Presently negotiating 

contracts with several 

grocery stores, restaurants, 

and food processors

Å Planning to start collection 

services in May 2017

ÅOffering 32 & 64 gallon 

carts, looking at 1 CY 

container option

Corporate Waste Solutions, LLC

565 South Mason Road #457

Katy, Texas 77450

Candace Seger, LEED AP O+M

President

713.817.1062

cseger@divertmore.com

Outreach ïCollection Companies
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mailto:cseger@divertmore.com
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Farm Dirt Compost

801 N. Emile St. 

(entrance on Buck St.)

Houston, TX 77020

Danny Wilson

281.552.8119

email@farmdirtcompost.com

ÅMaterial travels no more than 
41 miles in its entire life cycle

Å Two-month process

Å Fruit/vegetable (and some 
wood chips)

ÅVolume varies (50 to100 tons 
per week)

Å Farm Dirt collects 64-gallon 
containers from grocery 
stores

ÅWholesalers deliver pallets 
and Gaylord boxes (~1.5 CY)

Outreach ïCollection Companies (cont.)
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mailto:email@farmdirtcompost.com
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Global Waste Services, LLC

7213 East Mount Houston Rd.

Houston, Texas 77050

Larry Gronewold

281.449.8500

http://globalwasteusa.com

Å Houston company servicing 
commercial, residential, and 
industrial customers

Å Fleet of over 80 collection 
vehicles 

Å Regarding food waste: 
customer base consists of 
mainly produce companies 
and grocery stores

Å Material is transported to a 
third party composting facility

Outreach ïCollection Companies (cont.)
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http://globalwasteusa.com/
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ÅEstablished in 2002

ÅFront load collection 

trucks as well as roll-off 

container trucks

ÅLimited food waste 

collection

ÅChallenges are route 

density and weight issues

Nexus Disposal

6131 Thomas Road

Houston, Texas  77041

Steven Zapata

713.996.9090

steven@nexusdisposal.com

Outreach ïCollection Companies (cont.)
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mailto:steven@nexusdisposal.com
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ÅManagement company that 
delivers waste minimization 
services

Å Serves a variety of industries 
including: grocery stores, 
retailers, and restaurants

Å Success story: Worked with 
a large grocery store chain 
to:
ïRecycle more than 27,000 

tons of organics

ïRecycle nearly 1,000,000 
gallons of used cooking oil

ïRecycle more than 5,500 
tons of meat & seafood

Outreach ïCollection Companies (cont.)
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Quest Resource Management Group

3481 Plano Pkwy

The Colony, TX 75056

Stacey Lyons

Senior Client Services Manager

877.321.1811

StaceyL@QuestRMG.com

mailto:StaceyL@QuestRMG.com
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Republic Services

5301 Brookglen Drive

Houston, Texas 77017

Jaclyn Boltinghouse

281.850.9863

jboltinghouse@republicservices.com

ÅOne of the largest solid 
waste service providers
ïCommercial, industrial, 

municipal, and 
residential customers

ÅFood waste customers: 
large distributors 

ÅMaterial must be 
contamination free!

ÅCollaborate with Living 
Earth

Outreach ïCollection Companies (cont.)
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mailto:jboltinghouse@republicservices.com
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Outreach ïCollection Companies (cont.)

ÅOther collection companies

ïLiquid Environmental Solutions

ïWaste Management

ïTAP Environmental?

ïTown & Country Garbage?

ïLittle Joy Recycling: no longer offers food 

waste collection; focusing on traditional 

recycling
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Discussion with Food Waste Collection Companies
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Discussion with Food Waste Collection 

Companies

ÅCompany background

ÅCustomer base

ÅMaterial collected

ÅChallenges

ÅAdvice

Questions from the audience?
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Recommendations

1. Utilize H-GACôs GIS based mapping tool

enter:  generator location          collection company          composter

2. Highlight success stories on H-GACôs website, dedicated 
page on the following topics:

3. Network (H-GAC members, trade associations, etc.)

4. Continue to encourage sharing of ñproprietaryò information 
(i.e., where food waste is going)

5. Keep ñplugging awayò ïnot easy, but important!

(hauler)

Å GIS mapping tool

ÅCollection company contacts

Å Success stories

ÅOther informationé



Mr. David S. Yanke
dyanke@newgenstrategies.net
Direct:(512) 649-1254
Cell: (512) 773-5494

Thank You!

Questions?


