Environmental Awareness Roundtable:
Effective Communication

Kristi Corse and Andrea Tantillo, Houston-Galveston Area Council



How will you
communicate?






What are you
trying to say?







simple.






Does your audience get It?
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Be memorable



Seek the unique.




UNIQUE

JUST BECAUSE YOU ARE UNIQUE DOES NOT MEAN YOU ARE USEFUL




Sometimes

Y
0000000000000
n €
LI S
B
p¢
0000
K
»
»
B
B
-
.
O "
v
O
D
d
-
€
.
D
=
@)




_.You will be graded.

Aoccdrnig to arscheearch at an Elingsh
uinervtisy, it deosn't mttaer in waht oredr
\the Itteers in a wrod are, the olny iprmoetnt
tihng Is taht frist and Isat Itteer Is at the
rghit pclae.

The rset can be a toatl mses and you can
sitll raed it wouthit porbelm. Tihs is bcuseae |
we do not raed ervey lteter by it slef but the
wrod as a wlohe.
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@4 A You can easily bury your message in too much fluff

I A Long, bulleted listgrazy fonts , animationswil

v
e@l OFrS, are just a few ways to distract your audience

4
3 from your message
S A Using too many words, just going on and on, ever
: explaining and rambling can get you in trouble, too
S A s this your message?
> A |s this the impression you want to leave?
2« A A cluttered message is an ineffective message.
@ A Do you really want an ineffective message? S
A What about pictures? Are pictures good? ‘
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gquacked up to be?



You are not alone!
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Confidence is the companion to success.




Give an
example.



Remember to follow up!



Kristi Tompkins, Volunteer/Public Outreach
Coordinator, H-GAC
Kristi.tompkins@h-gac.com

Andrea Tantillo, Communication Specialist, H-GAC
Andrea.tantillo@h-gac.com

Any questions?
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